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ABOUT ME

CONNECTION AND COMMUNICATION

Hi, I'm Sooleen, a designer focused on fostering meaningful connections
through design—whether between people, brands, or new ideas. | explore
various mediums and tools, always seeking to create deeper, more humane
interactions. Rather than confining myself to one design category, | embrace
diverse experiences and learn from each project | take on.

With a BFA in Communication Design from Pratt Institute (graduating with
highest honors) and a study abroad experience at the University of the Arts
London, | bring not only strong design and problem-solving skills but also
adaptability and a clear, collaborative communication style.

COMPETENCES

Personal Skills

Problem-solving
Adaptability
Creativity

Analyzing audience

Attention to detail
Time management
Proactive feedbacks
Optimism

Fast learning Empathy
Software Skills

Adobe Suite Unity

Figma/ Figlo Sketch
HTML/CSS/JS Miro

P5js

CONTACT

Mail sooleenkim@gmail.com
Website sooleenkim.com

Blender
Spline

Linkedin www.linkedin.com/in/sooleenkim



http://sooleenkim.com 
https://www.linkedin.com/in/sooleenkim/
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UXUI + Brand Identity

PROJECTS 1 : WALLOG. e

kills

Brand identity design
UX,/UI design

3D Animation
Project Brief Intuitive design
Prototyping
Problem-solving
User analysis
Survey
Proactive feedback

How can we create a social media platform that fosters deeper emotional connections?
With the rise of social media and the prevalence of surface-level relationships, this project
proposes a new social media app that focused on in-person interactions between individuals.

Output

App prototype

Logo design ool

Brand Identity design Figma/Figlam
Advertisement design Adobe Ps Ai Ae Id Pr

Spline
Google Forms
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—— Brand Identity :

Emphasized a nostalgic experience by incorporating
visuals of letters and postcards, which were primary |
tools of communication before the digital age.
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Logotype + Symbol Color
Logo symbol encompasses three key elements: Bright and expressive colors that express diversitity and
the letter “W,” people, and connection. characteristics of the GenZ.

The logotype is designed like a sticker, incorporat-
ing bold outlines to enhance that effect.
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—— Product Design
See details of the prototype on website

Visual elements like postcards, stamps, stickers, and letters were used to emphasize the
warmth of face-to-face communication. The design reflects a cozy and inviting experience,

akin to decorating one’s personal space and inviting friends over.
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https://www.sooleenkim.com/wallog

—— Brand Advertisements (Motion Graphic Work + Goods)

Promotional materials were created for brand marketing, including a promotional
video, posters, and merchandise such as stickers and stationery.
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https://youtu.be/HGTxlRfQ-2k?si=GEMwnb9pBM5-VWBI
https://youtu.be/HGTxlRfQ-2k?si=GEMwnb9pBM5-VWBI

3D Motion Graphics + Brand Identity

PROJECTS 2 : FABRIC HOUSE

Designed a bedding brand that pursue the warmth of daily moments. Developed a brand
story by visualizing memories of a happy childhood place through 3D animation.

Brand advertisement video (3D Animation)
Pattern design

Logo design

Brand Identity

Role

Personal project from ideation to execution

Skills

Brand Identity Design
3D Animation

Product Mockups
Storytelling

Visual Communication

Tools

Blender

Adobe Photoshop
Adobe Illustrator
Adobe AfterEffects
Adobe Premiere Pro

Adobe Indesign




— Visualizing Memory of a Place

Visualized a warm memory associated with old,
nostalgic apartments through 3D animation.
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Created a pattern to emphasize the textures
of the memory

Designed a space highlighting the soft texture of blankets draped over a balcony.
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—— Brand Identity

Developed the brand story with a concept focused on nostalgic and
simple everyday happiness, featuring soft and comfortable elements.
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—— Logotype + Symbol

Designed the flowy logotype to emphasize the
comfortable feeling of the bedding.

Created the symbol to capture the image of soft

fabrics gently flowing within the home.

Logotype
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Color

Used soft and warm color palette to empahsize the subtle
happiness of daily moments.
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Bedding for your good feels

fabrichouse.com

Business Card



—— Branding Mockups + Video

Edited photos, created tags, designed posters, and produced Woatch the promotion video
videos to align with the brand image. Wiress /At AlseE T Deral
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https://youtu.be/rbqBRZDcrpI
https://youtu.be/rbqBRZDcrpI

Data Visualization + Interactive Web Design

PROJECTS 3 :
MELTING BLOCKS

Project Brief

Reinterpreted and visualized climate data into an interactive website to make the data a
more relatable and visceral experience. The aim was to show the relationship between
the glacier mass data and sea level rise clearly through human interaction.

Output

Interactive website

Role

A personal project from ideation to execution

Skills

Interactive Design
Web Design

Creative Coding

Data Visualization
Visual Communication

ol

PSijs
Html CSS Java
Adobe Photoshop
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Data Visualization + Interactive Web Design

Planned and designed an interactive map that visualizes the amount of
glacial mass over the years, based on cumulative glacier mass data.

== Met Office

Cumulative Glacier Mass Balance (m w.e.)
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Created a clickable map that encourages user participation through hover
interactions, visually depicting the changes in glacial mass over the years.
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https://climate.metoffice.cloud/sea-level/glacier_contribution.html
https://sooleen.github.io/new-forms-sketch/
https://sooleen.github.io/new-forms-sketch/
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THANK YOU

See more projects on my website

sooleenkim.com



https://www.sooleenkim.com

